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Connecting Schools & Suppliers Together

The education landscape is shifting fast, and suppliers targeting UK schools are
feeling the squeeze. Gone are the days when a well-optimized website, a booth at
an education conference, or a carefully crafted email campaign could guarantee
connections with school leaders. Today’s reality is tougher: Al-powered searches
dominate, with 70% of queries ending without a website visit, email deliverability
is crumbling under strict privacy laws and Al spam filters, and schools are
swamped with generic pitches that miss the mark. Schools in our
network—headteachers, business managers, and procurement leads—tell us
they’re frustrated by outdated supplier outreach that doesn’t address their real
challenges: tight budgets, sustainability goals, and the pressure to deliver more
with less.

At The School Network, we've listened to our community of educators and built a
solution that moves with the times. Our full-service offerings for suppliers are
designed to cut through the noise, align with how schools now source suppliers,
and position your brand as a trusted partner in education. Drawing on direct
feedback from our network—hundreds of UK schools, from primaries to
MATs—we’ve crafted a modern approach that tackles your pain points and
delivers results. Whether you’re offering edtech tools, classroom resources, or
facilities solutions, our services ensure you connect with decision-makers in a way
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that resonates, builds trust, and drives leads.

What Schools Are Saying: How They Find
Suppliers Today

Our network’s feedback paints a clear picture of a procurement process that’s
evolved beyond traditional channels. Schools are no longer wading through email
inboxes flooded with generic sales pitches—many report that emails rarely make
it past spam filters or get buried under administrative overload. Instead, they're
turning to trusted sources for recommendations:

» Al and Digital Platforms: School leaders use Google’s Al Overviews,
ChatGPT, or sector-specific platforms to quickly find answers about
suppliers, often bypassing websites entirely. They value concise,
authoritative content that addresses specific needs, like “how to fund
modular classrooms” or “sustainable stationery options for schools.”

= Micro-Media and Peer Networks: Headteachers rely on niche
education podcasts, webinars, and newsletters from trusted bodies like
the Education Endowment Foundation. They also tap into peer
recommendations via LinkedIn groups or regional MAT meetings, seeking
suppliers endorsed by other schools.

= Visible Expertise: Schools trust suppliers who demonstrate real-world
knowledge—think case studies from similar institutions, insights from
former educators, or data-backed solutions. Generic brochures don’t cut
it; they want partners who “get” their challenges, from DfE compliance to
stretched budgets.

Their top pain points? Irrelevant outreach, lack of transparency, and suppliers
who don’t understand the education sector’s unique pressures. They’re looking
for partners who can prove their value upfront, align with school priorities (e.g.,
mental health, inclusion, net-zero goals), and show up where they're already
engaging.

Why Our Solution Is Different

The School Network’s full-service offerings are built from the ground up to
address these realities. We don’t just help you market to schools—we help you
become the supplier they trust and seek out. Our approach is rooted in two game-



changing principles: Generative Engine Optimization (GEO), which ensures
your brand shines in Al-driven searches, and E-E-A-T (Experience, Expertise,
Authoritativeness, Trustworthiness), which builds credibility that schools and Al
tools alike prioritize. Unlike outdated tactics like mass email campaigns—where
deliverability rates have plummeted to around 85% due to GDPR, spam filters,
and privacy features like Apple’s Mail Privacy Protection—our services focus on
sustainable, high-impact visibility.

Why does this matter? Schools in our network confirm that suppliers who align
with these modern strategies stand out. Those stuck in the past—relying on email
blasts or generic SEO—risk fading into obscurity, with competitors gaining
20-50% more visibility by optimizing for Al and authority. Our solution is your way
to stay ahead, turning your expertise into a magnet for school decision-makers.

Our Core Services: A Fresh Approach to Supplier
Success

1. Authority-Driven Content Creation

We craft and publish compelling content that speaks directly to schools’ needs,
hosted on our platform to reach our network of educators. Think:

= Tailored articles and guides tackling real issues—like how to stretch PE
Premium funding or implement eco-friendly classroom upgrades.

= Case studies showcasing your impact in schools like theirs, backed by
data or testimonials.

» Al-optimized formats (FAQs, key takeaways, concise insights) that ensure
your content gets picked up by Al tools and cited in search results.

This isn’t just content—it’s a trust signal. Schools tell us they value suppliers who
offer practical, sector-specific insights over salesy pitches, and our content
positions you as that partner.

2. GEO and E-E-A-T Optimization

We make your brand impossible to ignore in the Al-driven world. Our team:

» Enhances your content with E-E-A-T markers: real-world experience (e.g.,
insights from ex-headteachers on your team), expertise (data-driven



claims), authoritativeness (mentions in education media), and
trustworthiness (transparent sourcing).

= Optimizes for GEO with structured data, entity recognition (e.g., profiles
in education directories), and topic clusters around themes like “school
procurement best practices.”

= Tests and refines to ensure your brand appears in Al responses for
queries like “best suppliers for SEN resources.”

This counters the 18-64% traffic drop from zero-click searches and ensures
schools find you when researching solutions.

3. Digital PR and Micro-Media Outreach

Forget spammy emails or chasing national papers. We connect you with the
channels schools already trust:

» Guest spots on education podcasts like “Teaching Notes” or webinars
hosted by platforms like itslearning, where leaders discuss real
challenges.

= Features in newsletters or blogs from respected education bodies, sharing
your insights on topics like funding or sustainability.

» Collaborations with influential YouTube channels or LinkedIn thought
leaders in the education space.

Our PR specialists use feedback from our network to pinpoint the right outlets,
crafting pitches that highlight your value—think “how your edtech tool boosted
literacy in a Yorkshire primary.” This builds awareness and backlinks, amplifying
your authority.

4. Visible Expert Amplification

Schools trust people, not faceless brands. We turn your team into “Visible
Experts” who embody your credibility:

= Build personal brands for your key staff (e.g., your education consultant
or product designer) on LinkedIn, sharing bite-sized insights that link to
your offerings.

= Feature them in our content and PR efforts, from podcast interviews to
bylined articles, showcasing their sector knowledge.

= Connect their authority to your brand, making it a go-to for schools and Al



tools alike.

The Impact: Solving Pain Points, Driving Results

Our services hit the pain points schools and suppliers share:

= For Schools: You become a supplier they trust—one that understands
their budgets, compliance needs, and priorities, showing up where they
look with solutions they can use.

» For You: You bypass email’s 15% deliverability gap, avoid wasting budget
on outdated SEO, and gain visibility that drives quality leads. Our
network’s feedback shows schools are 30% more likely to engage with
suppliers who appear in trusted, Al-cited sources.

Moving Forward: A Refreshing Outlook

The School Network’s full-service offerings are your path to thriving in this new
era. No more chasing clicks or inbox roulette—instead, you’ll build a reputation
that schools and Al tools amplify. Start by joining our platform, where we’ll audit
your current approach, align it with our network’s needs, and roll out a tailored
plan. From there, watch your brand become a staple in school procurement
conversations, backed by the authority and connections that define success in
2025.

Ready to connect with schools the modern way? Contact us today to explore
how we can make your brand the supplier schools trust.



